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Networking opportunities via the organization’s

partners and sponsors — essentially the basis
for our success

Livin’ Kickin’ does not receive public subsidies.

Selected projects are exclusively managed
through cooperation with our networking
partners. Projects are based on the needs of
the service of interest

We see ourselves as an initiator for education,
sports, health, society, and youth



Networking opportunities via the organization’s
partners and sponsors — essentially the basis for our
success

Livin® Kickin’ is committed to adopting partnerships
that promote mutual benefits for everyone involved

Providing a forum to build new and lasting
relationships and/or even friendships



“Being a part of a peer group and
building meaningful relationships,
engaging in leisure activities,
dealing with disappointments and
Inner tension, learning to
understand and follow rules, and
dealing with conflicts are five areas
that cultivate confidence through
sports.”



Social Youth Sports —
Professional Organized Sports Activities

General physical activity and vitality

Integration into a peer group and feeling of
belonging

Meaningful leisure time activities

Dealing with disappointments and intensity
Learning to understand and accept rules
Conflict management and communications

Endurance and purposefulness
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... help keep kids at risk
busy so they will stay out
of trouble, and hopefully
learn some life lessons.
"There really aren't any
bad kids, they just made a
bad decision."

“Livin Kickin, reaches out to those kids who are at risk, and
provides an opportunity where they can play organiz ed soccer.
This gives them an opportunity to not only particip ate in a team
sport, but enables them to learn about life's lesso nsin a team
environment. In today's sporting world youth couche s need to
recognize they have tremendous influence over the m inds of the
youth that they coach. Coaches' need to be prepared to assist and
mentor their youth through many of life's lessons; Livin-Kickin can
provide that sporting and mentoring opportunity to youth that may
not otherwise have a chance to participate in sport ~ s.”



” We believe in identifying and
working with excellent people and
establishing lasting relationships,

among entrepreneurs, sponsors, and
investors. We believe one of our
strongest resources is the network of
relationships our partners have
developed over the years among all

these parties.”

Take over social responsibility
Utilize our contacts

We offer you a platform to present your
products and/or services

Create business relationships among our
partners and investors

Various promotional opportunities through its
partnerships with institutions such as clubs,
social services, and educational
establishments, etc.

Likewise, companies are also encouraged to
support the organization as a whole and
mutually benefit through its networking
partnerships



Livin’ Kickin’, Postfach 20, A-9025 Klagenfurt
T. +43 699 11413106, F: +43 463 504086
office@livin-kickin.com

www.livin-kickin.com

Livin’ Kickin'® is a registered trademark.



“My 8-year old son refuses to take off the/my
Livin’ Kickin’ very cool soccer (football) shirt.
He loves it! And his teammates love it too.
And, of course, | love it (if | could ever wrestle
It back from the little dude)!”

“The shirt is awesome. Even my 14-year-old son
thinks it’s cool, and that's saying something!”
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